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“Trade Marketing activities that really work”
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Merenda Activation

" BacdovTtag Toug Shoppers oTto Traiyviol! ™
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TEAEIWVEI OHWGS KATTWGS £TOI...
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AivovTag Hag £va TTOAU onMavTIKO Insight!!!

" Me kavel tepridavn Kot OEAw va
TNV KAVW EVTUXLOUEVN KOL VL TNG
XOPLlw LOVASLKEC OTIYHEG Kal
gunepieg! "

" Evéladépovia &
6paotnELOTNTEG
nepltAappavouv navra! tnv
OLKOYEVELA pov "'

[
NN

|

""H oxéon e tnv
OLKOYEVELQ OV £lval OTL
TILO CNHUAVTIKO oTNnV {wn " O KOOWOG KOV Eival Ta
pou! " LN noudid pou! "

" Agv UTTAPYXEL TUITOTA TTLO
TLOAUTLHO QTtO Ta TTalLdLa pou,
glval n eutuyia kaw n xopa pov "

" ta mada pov eivat n
npotepootnTa pou '

JMondelez, He T H ® 6

Source: Firefly ,in — depth interviews + FGs Nov. 11 - Merenda,
Research International, Merenda SVC in - depth interviews , Dec. 09



Mou dev Ba pTTOPOUOCE VO ayvonBei atrd To ayaTTnUEVO

snack MIKpWYV KAl NEYAAWV...
| —

@ H npwTn npaAiva (pouvTouKIOoU Mou
ENPAVIOTNKE OTNV EAANVIKN ayopd TNV

OeKaEeTIia Tou '50!1!! "

¥ ZUVWVUMN HE TNV KaTnyopia npalAivag
(POUVTOUKIOU OTO HUAAO OAWV TWV
EAAAVOV!!

¥ AJIaU@PIOBATNTOGC NYETNG OTNV
KaTnyopia pye navw ano 60%o* pepidio!

¥ 96% Twv EAARVWV avakaAouv
aufopunTa Tnv Merenda, oTav
OKEPTOVTAlI onoladnnoTeE nNpaAiva
(POUVTOUKIOU!!!

@ Baoiko kolvo, MNTEpEG
(30 — 55 xpovwv) HE nai1dia
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*Nielsen Marketrack Database YTD May , Total Food excl Lidl



O1 oTO)XO0I Hag o€ piIa ayopd TTou N Merenda givai
OUVWVUNO TNG KATNYOPIaG...

 Na "eKHETAAAEUTOUME" KAl va
EVIOXUOOUHME TNV £EAIPETIKN NOPEIA
TNG ayopag,

 Na OIEUPUVOUME TIC OTIYHEG
KaTavaA®wonc Tou npoiovTog,

« Na auénooupe Tnv noocoTnTa ava
ayopaoTiko Ta&iol.
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Shopper Insight ka1 6TéX01 CUVOUAOTNKOV CE I
1I0£a TTOU PG evOouaoiaoe!!!
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‘EKTTTWROON TIMAC: AlaywVIOPOG:

...HNEG 0TNV KARPWON YIid...

50 TpINAEC NPOOKANCEIC Yia HIa
anokA&ioTikn VIP live peradoon Tou
TeAIkoOU Euro 2012!

OQIKONOMIKA KAI EAAHNIKA

«Id1aiTEPA oNUAVTIKOC NEAATNG OTIC NWANCEIC TOU
NPOIOVTO(

«ApacoTtnplonoinon o€ nepioxec (Kevtpikn & Bopela
- EAANGOQ) peE peydAn cuPBOAR OTIC OUVOAIKEG NWANCEIG
,Mondelez, Tou Brand (53%) ™ i ® &

International



BadovTag TIG AVAYKES TWV AYyOPUACTWY MOG OTNV

KapOId TG ETTIKOIVWVIOC!
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dwvalovrag To MRVUMA Hag TTavTou!!!
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Me TnVv TTOAUTINN OUMBOAR Tou MacouTtn!!!

DuUAAadIO Internet/

MeAarTn Newsletter
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Me QTOTEAECHATA TTOU EETTEPOACAV KAOE
pooooKia!
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Kal Tnv euyxapiotnon OTI AVTOTTOOWOAUE TNV
EMTTICTOOUVI TOUG, OIVOVTOC OUTO TTOU HOG
(ATNOoAV...

...VO KAVOUV TO TTI0 YAUKO dwpo O’
QUTOUC TTOU ayaTrouv!!!



O1 Baceig yia pia ETTITUXNMEVN EVEPYEIT

YriootnpLén
ABTL

Shopper insights

In store
execution
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Philadelphia Versatility

TO PHILADELPHIA |

NPOTEINEI

International



FIATINATO
ANAQNETE

| People who insist
on the choicest food

know this difference

\
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TIATINA TO ARANNETE -m{

1980s 2007

To Philadelphia To Philadelphia Avavéwon Enevéuon oto  Philadelphia TV
CYEVVLETALY otnvEMd&Sa  gyokeuaoiog versatility cooking show

PHILADELP
cREAm EhE DA

cLaAsSsICO

" PHILADELPHIA )

FORMAGGIO FRESCO
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H ayopa tou Cream Cheese BpiokeTal 0 avodikn
nopeia

012 vs.

Philadelphia’s 2011

performance +8%
Market trend fg}/l vs. 2010
2012 vs. 2011 0
+2,4%

Market trend
2011 vs. 2010
+5%

a Sell-out total market value
Mondelez, e @i = ® 6



NMou ogeiAeTal autn n avodikn NopEid;
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Aavodplopa BeAtiwon Stavopnc

YEUOEWV Philadelphia 300gr TV show
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http://www.google.com/imgres?imgurl=http://www.eproductions.gr/uploads/Logo_Mega_thumb_web_design_1.jpg&imgrefurl=http://www.eproductions.gr/&usg=__Z7YiCPNWghZ-N4VBCn6yaanqpOQ=&h=167&w=236&sz=4&hl=el&start=16&zoom=1&tbnid=f9BbnUbf9oeVFM:&tbnh=77&tbnw=109&ei=tRZaT8mfC6LR4QSfmZmjDw&prev=/search?q=mega+tv+LOGO&hl=el&gbv=2&tbm=isch&itbs=1

NMoio gival To target group Tou Philadelphia;

Time efficient
Cooks

Creative Cooks
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H npoosyyion

Molo €ival TO KOIVO OTOIXEIO KAl TWV 3
KaTnyopIi®wvV Tou target group;
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ZTPATNYIKOC OXESIAGHOC

Mia npomwONTIKN EVEPYEIA N Oonoida:

~a&lonolei UPIOTAPEVEC ouvTayec Tou Philadelphia
*NpooPepPEl IOEEC YIA TO JEVOU TNG ENOPEVNC NUEPAC

‘npooPepel OUuvaToTNTa Yia extra points of visibility sale
-guvouadlel To NPOIOV KAC ME NPOoiovVTa AAAWV KATNyopIwV

JMondelez

International N



ZTPATNYIKO NAAvo

MnNXavioGHoG Concept Enikoivovia
- ANAOC Kal EAKUCTIKOG - AaxTapioTo - In & Out of store

*Moﬁt‘gﬁ!ﬁ.z‘ @ o5 W )



MnNXaviouoc

Me Tnv ayopa 2 Philadelphia 200gr o
KaTavaAwTnc naipvel dwpeav Pia cUuoKeuaaoia
ENWVUPOU NPOIOVTOC ano TIC KATNYOPIEG:

» MANABIKH/ ZAAATA

» WQMI TOY TO2T

» ZYMAPIKA/ SPAGHETTI

» MMIZKOTA/ OREO

JMondelez cE e T

International N
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TO PHILADELPHIA
NPOTEINEI
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POB uAika-unooTtnpién

PAGHETTONI n.7

AgikTNG pagiou Mobile 0po®Rg Znuaiakia

International N iz 1@ ﬂ W Q) 5



POB uAika-unooTtnpién

NTUGINO WuyelonpoBoAwv

JMondelez, = o 5 W
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AtroTeAEoUATO

NMwANoceLC
>40% value
>50% tepaylo

Avarmntuén
ouUVOUAOTIKWV
KOTNYOPLWV

Ekrmatdsvon
KOTOVOAWTWV

JMondelez, -




O1 BAaoeIg yIa pia ETTITUXNMEVN EVEPYEIQ

YriootnpLén
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Shopper insights
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execution
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